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Exhibit I1I

Brain Games Survey

Thank you in advance for participating in my survey. I am comparing six companies in the brain
games market. Please answer all questions to the best of your ability. Please remember to circle
your gender and fill in your age below.

Gender: Male or Female Age: _
1) “If you exercise your mind, you're not going to get sick”, so says Rob Walton. Many scientists agree that
exercising your brain improves your life and your life span. On a scale of 1-10, 1 being NOT important and 10
being VERY important, how important do you think it is to exercise your brain on a regular basis? Please circle
your answer.

NotImportant 1 2 3 4 5 6 7 8 9 10 Verylmportant

2) Please circle any/all of the following companies if you have seen them advertised either in magazines,
newspapers, or online.

Boston Brain Fitness

Lumosity

My Vigorous Mind

Posit Science

Cogmed

Scientific Brain Training/ Happy Neuron

3) Please circle any/all of the following companies if you have played their online brain games.

Boston Brain Fitness

Lumosity

My Vigorous Mind

Posit Science

Cogmed

Scientific Brain Training/ Happy Neuron

4) On a scale of 1-10, 1 being NOT likely and 10 being MOST likely, how likely would you be to purchase an online
brain game subscription focused on enhancing cognitive abilities provided in a fun and interactive setting.
(Subscriptions available for one month or more). Please circle your answer.

Not Likely 1 2 3 4 5 6 7 8 9 10 MostLikely

5) Of the following areas, which aspects would you be most interested in? Please rate each aspect as follows: “1”
most important through “6” least important.

Cognitive Exercise Sleep Training
Nutrition Stress Reduction
Physical Activity Yoga



